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= Miss Contradictions 1n
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<= Miss Importance of the Church
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= Their Christianity has Been
Hacked
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Be Good - Feel Good - Live Your Life
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%9 "A god exists who created and ordered the world « FH—frt, HLAIEMR TR
watches over human life on earth," Beit R, BAERE ANTEHER

""" God wants people to e good, nice, and fair to LERE
each other, as taught in the Bible and by~ #ENBHN, X NK#E A
most world religions." ¥, MBREEN KRS HCREN
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"9 "The central goal of life is to be happy and to feel ., | e #
good about oneself." %g;‘é‘%{ Hirsi2H S

9" God does not need to be particularly involved in : ‘
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resolve a problem.," HMEEBRATLT

"% "Good people go to heaven when they die” e 4 JBE S BRAT L K 2
Soul Survior Christian Smith 4647
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5 things we must do

DIFFERENTLY |

to reach millennials




1. Understand emerging

adulthood
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Emerglng Adulthood

18 - 28 e
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Millennials’ identities come with
some assembly required.
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1. Understand emerging

adulthood

2. Fight be good, feel good,
live your life (God 1s watching)
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We have seen the enemy, and it 1s Be Good,
Feel Good, Live Your Life (God Is Watching)




1. Understand emerging

adulthood

2. Fight be good, feel good,
live your life (God 1s watching)

3. Connect them to older friends
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Millennials who remain involved in church
after their teen years are...
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twice as likely as those who don’t to have a
close personal friendship with an older
adult in their faith community.
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1. Understand emerging

adulthood

2. Fight be good, feel good,
live your life (God 1s watching)

3. Connect them to older friends

4. Teach deeper and don’t skip -
the hard questions
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One out of four

Millennials who leave

the church say the

Bible i1s not taught often

or clearly enough.
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"I Grew up Singing Songs in Church

With Questions in my Mind,

Then Turned my Back and ran Away

From God who Gave me Life"
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63% of Millennials

will attend college




1. Understand emerging

adulthood

2. Fight be good, feel good,
live your life (God 1s watching)

3. Connect them to older friends

4. Teach deeper and don’t skip -
the hard questions

5. Get good with singles
5. le 5 BRI AR
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Percentage of not yet married adults

25 and older




25% DL LA SR 5 a4 1960 — 9%

Percentage of not yet married adults

25 and older
1960 - 9%




2% DN IR B S IBHE SR A 7 1960 - 9 %;
2012 = 20%

Percentage of not yet married adults

25 and older
1960 - 9% 2012 - 20%
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Nearly all of the drop 1n attendance by
Xers and Mlllennlals, compared to

when the Boomers were emerging
adults, 1s explained by the fact that...
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Married Millennials come to church
as much as the Boomers did in

their twenties. But single Gen Xer
and Millennial singles don’t.

Princeton researcher Robert Wuthnow
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Today, the typical church attender 1s
married with kids, and the
typical non attender is single
without kids.

Robert Wuthnow
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5.Your church has Five

options in dealing with ™

the generations.




OPTIONS FOR CHURCHE
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OPTIONS FOR CHURCHLE
1. Pick a generation (and a half)
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OPTIONS FOR CHURCHE

1. Pick a generation (and a half)
2. Multigenerational church
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OPTIONS FOR CHURCHE

1. Pick a generation (and a half)
2. Multigenerational church

3. Church within a church
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OPTIONS FOR CHURCHE

1. Pick a generation (and a half)
2. Multigenerational church

3. Church within a church
4. New churches or satellites aimed
at a different generation."
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OPTIONS FOR CHURCHE

1. Pick a generation (and a half)
2. Multigenerational church

3. Church within a church
4. New churches or satellites aimed

«_at a different generation.”
5. Nothing 5. PR, —ﬂt%ﬁ







